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FACTS +FIGURES

CLIENT CURRENT PROJECT LOCATION
Selgros Poland Selgros Lubin Lubin, Poland
SALES AREA OPENING JOINT PROJECTS

8.531 m? 14th March 2024 40 Cash & Carry stores
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CONTEXT

For the new C&C store, the successful Selgros
Braunschweig store concept was used in Poland for
the first time where Cash & Carry markets are also
accessible to end consumers. Located in a shopping
center that also houses other companies and retail
spaces, the store covers an area of 8,531 m”.



HIGHLIGRTS
IN-STORE BRASSERIE

The ,Brasserie “, located in the entrance area, has its own
restaurant and spacious seating area and therefore offers
a meeting point for a quick coffee or a snack in between.
The restaurant is characterized by the different seating
furniture that defines different zones in the restaurant.
In addition, the differences in height of the building are
particularly well emphasised in this area.
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HIGHLIGRTS
GRAPHIC FOCUS ON MINING
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The visual language and large graphics, representing the
original Selgros concept, were adopted in the same style
and adapted to the location.
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The graphic concept in the mall was enhanced with content
on the history of the city of Lubin, which is rooted in mining.
In this sense, wall graphics with scenes from the mining
industry accompany the shopper through all departments.
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HIGHLIGRTS
FRESH FOOD DEPARTMENTS

The fresh food departments follow the style of Selgros
Braunschweig in terms of graphics and choice of materials
and contribute significantly to the marketplace character.
The large wall graphics vary depending on the department
and help the consumer to differentiate between the
various services.

Like all the fresh food counters in the store, a refrigerated
cabinet for smoked products, specially developed for the
Lubin site, was also produced by Schweitzer.
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LOOK + FEEL

DRESSINGS
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DESIGN >C BUILD
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we think retail.

INTERSTORE schweitzer |
Zurich - Switzerland Naturno - Italy
+4] 44 542 9040 | info@interstore.ch +39 0473 670 670 | info@schweitzergroup.com

Interstore.ch schweitzergroup.com



