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FACTS +FIGURES

CLIENT
L. Stroetmann

SALES AREA
2.950 m?

SHOP NAME
EDEKA Hafenmarkt Stroetmann

OPENING
15th February 2024

LOCATION
Munster, Germany



CONTEXT

ASE R e BT L. Stroetmann is a sixth-generation family-run company with
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F=aoramks A e 17700 employees and a total of 20 locations throughout Germany.
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The long-standing, trusted collaboration with Schweitzer has
now resulted in another joint project with the Harbor Market.




CHALLENGE & CONCEPT

As part of the development of the Harbor District in Munster,

the long-estab
opportunity to
atmosphere.

ished company was presented with the

nuild a new food market with a very special

The task for us was to create an authentic harbor market
that blends harmoniously into the neighborhood with its lively

restaurant and

pub scene and at the same time serve as a

local supplier for the inhabitants of Munster.
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HIGHLIGRTS
MARKET GASTRONOMY

In the entrance area there is an extensive marketplace with a
variety of gastronomic options: a meeting point for a chat,
a quick shop, a coffee or a lunch break.

Various concessionaires such as Tante Tomate, a Sushi kitchen,
Pastabude and the bakery stand out with their individual
designs - some withy with a container-look with corrugated
sheet metal, some in striking colors with the respective choice
of materials. Various seating areas offer customers a clear
view into the store or outside.
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HIGHLIGRTS

A PIECE OF MUNSTER’S HISTORY:
THE WINE DEPARTMENT HASSENKAMP

The gastronomy market in the entrance area is followed
by the fruit and vegetable department and the wine
department, which is a special focal point. This area pays
homage to a Munster institution, the former Hassenkamp
liquor store; with a historic cabinet restored by Schweitzer,
It is an absolute eye-catcher.
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HIGHLIGRTS
INDUSTRIAL STYLE & GRAPHIC CONCEPT

The store combines the look of an industrial hall with an
urban yet playful atmosphere. The brick look, paired with a
young and hip interior, runs through the entire shop and is
creatively framed by a sophisticated graphic concept.

Printed floor graphics and maritime wall graphics further
emphasize the harbor and industrial hall theme. Lighting
elements in the fresh food areas also accentuate the
inclusive store claim “My harbor - My store”. The car park
level has also been included into the maritime theme.

As part of the graphic concept, our designers at Interstore
were also responsible for the concept and art direction of
the Hafenmarkt's new label.




LOOK + FEEL




DESIGN >C BUILD
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DESIGN >C BUILD

| J. : "

-
||".= < 1hig, “I§
ke
S e T
B
LM i 1]
il
.
WL -

{
L

I
i
UGS, J

E
—
moy |
"

L




— NG

TN AN







.l

L pagh

ii

PASTA

Trigfhzdeliu Temmenzaile | 770
Tagpbntesii Elikapr s bl
ShrarTanE e fa T
Tz ety Qe
A i KRSk E e TS
.- el fllangeead < 204,

AEE|
li

d

!_ -
...... - T S LI, T e 90
4} T * i : - e T PR e i
P unpehs Pevio flas I '-

EE' N
||
III

.c‘\r" e

1

PINSA

11
|
ol

Tagilatelin Tomals nsaka ==t 7.2l

760

 Tagliatells Bologhor
7,90
Taighicand Meattinbic 2,80
{nglian Kl Gaking Ebalognas 9,20
et Blattspinan B.20
EBporzapret] Grillgomaan = 7.50
Gaocehd Puste Gensvesn =
- nnochl Peste Rascs B3 £ 2D

I cararzmproti vegand Bala =

b b 1
PINSA
Pirsar Margihariia s 8.70
Finsa Gnilgemas: =1 960
Pirma Saiam .30 ¢
Plasa Parmpschnkaen

Pinsn 1 hunfiscly

! {omat-Mozzanils = &,00
6,00

&,00

CagEnr %5 ) ] et piimmn bt

Trhunfisch-Salat

pfirnElnlnirn




f { a
4
i |
1 .. o
e
'-: !'u
Il

INFENENY
ffIrrrrrr

(lrrrres




B —

B SOl

——

o =1 —
| "111!“"'&'\';'..”‘* -
N

2P

JI .'_ '
- .'... &

L

i

PIURKE &

P
3




A

W i o 1 Lo oy o
'AEE : i = i I ’ - ) M | | W b Sqord Y s e+
1 3 . »
&

- k B i e e Bl I =iy B - I' T .

. - i W EIL 3 i ig e . iy { . . o v
i . N .f.;E. | St m 1 ;l-r -m— Iy 2o S e . = E — ™ ] : b ' . Tﬂdi IM .
I : ulr g = | Il_IIILulLl.IEJ'ﬂ. =5 P 4 el *g H. r"u 'T _T.s-rH 3 m e = M

.. N..... i g __m F ' : e e e e i rp— -—-—-—-—-—-—-—--—-" - | | I.IIII""'l e
I syl — B I Hie LR s . g ; | = ] ——— =

e T b T A annnne el bl s 3 J | et 1 e ! | RCBIRLR!, e ue MELE .'"ll'm . : M X

r— e | _.:_- r-i- [ { | i T WOLEE i s . > : : I e P .-l e e el L A :__ T R - ol ] s e =l " .,.. .|, e s e SE R R -'. hr'jl- gé gl
... E - 3 : = § il -3 :. i b — e — I B ] = i B - - i I-_ T T e - = I.I' IE..-' L, 8 : e : Fakk ,.-.. : | . i e S - i i s

L 2 T i s - & - ; —— ! : Wil = = | AL pﬁl'r iy ’ o "' ﬁ" {8 .

: ! L\'\'\u} lr'\'\\"" ..r _‘l! _‘ i
T . ] ' " o i &

3
------ Che ot

r-qt.u-q..nl't.m.—. 'l'r 5

T .
L0 '.I] 1_].-*“ l
el “;*“"' “"‘-“ﬂ h’ L ey

s, o)
lnllnlmu iiiih 1< s 3o h e :h.. .- h' “" T -.u. 4y el



"r‘- i s

| By &R

| B
; B By

BREEENE S

EESNFN N,

i l l l I I H ﬂ ﬂ lw}h g N S Ssg' m1

2% e, . gﬂ

e




-] _ _.
.!*_ rﬁu

8, w.*u w.-u _.‘P .:..ﬁ

ﬁ T

|

&

-
s ;.







Tpﬂ 5,- N }w.

i
" 4_..‘.“‘-1;4 b

: 2 - o y o R
g s b oz AR MR A LA T wiveo ilmmt e b bheinhbueh i paphiieeiiaiibiad Lk lulil.mp! i"“l.'lmﬂ"""" LLLALLLURIT AT




QUALITAT

i

G & S
e | - S .‘=_'-- 5
t o =2 \-ia| sl s 4
- - - ™~

r

.
:




MEIN HAFE N , .
"Ti_._ - : o e
¥ SINIFLERSE] - - '- RE [-II]HII-.IT-H 1 WURST

Py TN ;

TSR |

fﬁ'm.b ; ) ' L [ARBECUE & BRILLEN
e e A

* - L —
P T T i A sreautl AT 6 TRARSPARENY B HUHMCHEN
: « SEHWEIN E VERANTWORTUMNG

.-f“L -"-"J -







IEFFEEEOE

L

W
i
1%
1]
I
l
W e

EEEER




(l () 0 D




A
e R i e e
e e L LA RSN S RS PSS A e biror i - G e T T
T L) Lo Ly - = g EEmssessssaaaes datiE A ] e

T TP IToT T




N

s A i s




we think retail.

INTERSTORE schweitzer |
Zurich - Switzerland Naturno - Italy
+4] 44 542 9040 | info@interstore.ch +39 0473 670 670 | info@schweitzergroup.com

Interstore.ch schweitzergroup.com



